Objectives
1. Develop and implement a mixed methods research design to qualitatively and quantitatively evaluate the effectiveness of diverse social engagement outputs (large-format photography, photographic and visual art installations, film, and audio content). This objective will:
a. Generate sharable information on response variables of specific interest regarding efficacy of social education including exhibit venue/geography (i.e. airport, library, City Hall, social media) and media type (noted above)
b. Evaluate impact of key educational messages through a range of awareness, knowledge, and behavior change metrics and data collection tools
2. Coordinate a team to obtain and curate educational content (photographic, film, printed, audio, children’s book, other) to effectively teach about rangeland geographies and peoples. This objective will:
a. Generate an interactive library of public-facing educational content organized by geography and specific educational theme, consisting of a minimum: 100 high resolution annotated images, 15 narrated audio stories, 25 annotated visual arts displays, 15 short films/reels, and one children’s book 
3. Work through the project’s established region-wide network to connect with public arts and education partners to develop exhibits in 2025 and deploy them throughout the 2026 IYRP. This objective will:
a. Mobilize established networks in Extension, Native American Rangelands Partnership, Society for Range Management, Rangeland Partnership, and governmental and non-governmental partners.
b. Result in 50 to 100+ exhibit spaces for public engagement for the 2026 IYRP, by mobilizing relationships with agencies, community networks, Ports, libraries, municipalities, and any public arts and education venues
4. Develop a web-based platform in collaboration with Rangeland Partnership for organizing and deploying educational content (i.e. exhibit kits). This objective will:
a. Provide an internal (team) platform for storing and organizing educational content
b. Provide an outward facing platform for the public to explore rangeland topics on multiple scales/geographies (global, regional/national, and local) and across five primary topic areas
c. Provide opportunities for exhibit viewers to observe worldwide commonalities and differences across local and global rangeland regions and peoples.
5. Integrate project findings into recommendations and make them widely available. This objective will:  
a. Produce a set of two to three educational products specifically for the professional rangeland community. These will communicate lessons learned on using art for public education in formats that creatively model project findings in terms of effective venue, media, and content. We hypothesize these will include large-format images, a story, and a short video that deploys humor.
b. Be made available at two professional conferences, an Extension product other than a written bulletin, on social media, and at least one physical exhibit installation. 

