The idea:
A yield campaign designed to appeal to high ability and Honors students. 

The concept:
Twenty on Twenty: Meet 20 Arizona students poised to shake up 2020
Their résumés are unfinished but they’re already redefining what it means to be a college student. 


Tactics:
· Website
· Short videos
· Photos
· Interviews with featured students

· Emails highlighting featured students
· Image / headshot – 2-3 sentence teaser and link to content

· Social content
· Each student +video interview to be featured on @lifeatuarizona 
[bookmark: _GoBack]

Key themes
· People – Prominently feature “kinship” and “squads”, i.e., groups of individuals driving change or pursuing their passion 

· Purpose – Feature students who are doing things their own way, finding a unique path that they couldn’t find anywhere but Arizona

· Programs – Highlight students who leverage Arizona’s resources to help them “create a world that reflects their vision of the future”


Examples
· Bonobos Women’s History Month activation
· Madewell Inspiration page
· GQ, The Anointed Ones: The 10 Greatest Athletes of the Future


Launch date
· Late January / early February 2020

